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Microsoft China Research and Development
Campus Recruitment 2008

Brief

To use web-based and on campus events and lectures to attract the best of the 2008 graduating year
to apply for positions at Microsoft following the completion of their studies.

Messaging Strategy

Leveraging Microsoft’s investment into their global “View<myWorld>" employer branding campaign,
Oxus worked with 11 of Microsoft China’s newest recruits to build a themed careers site. As with the
previous year, these employees offered their own stories as a window through which graduates might
envision themselves in 12 months time. Each participating employee was interviewed by Oxus’ own
Occupational Psychologist on a range of subjects relating to their employment at Microsoft as well as
having the opportunity to participate in a funilled, half-day photo-shoot in a Beijing studio.
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Design / Implementation

With the main design elements being taken from the global brand guidelines, Oxus built in the images

and stories of the featured employees in a variety of ways to produce a microsite and brochure that aligned
with Microsoft China’s unique candidate value propositions. To support the campaign, a variety of associated
collateral including on-site installations, posters, gifts and a behind-the-scenes video were also produced

and implemented online and onsite.
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Gifts

Gifts of environmentally friendly shopping bags designed to fit A4 sized books as well as
View<myworld> T-Shirts and other goodies were all extremely welcomed by students |
on campus and drove additional traffic to the website. ‘i

Video

A Video of outtakes from the photo-shoot was created and posted to popular
video-sharing sites to drive additional interest in the campaign and its characters.
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Results

Well on track to meet campaign targets, Microsoft revised down its target intake following the seriousness
of the financial turmoil in late ‘08 and met the target number comfortably with high-caliber applicants.
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